
Distributing Your Press Release

Once you have written your press release you’ll need to distribute it.

You may have a list of papers in your area that you like to use, or magazines that are particularly relevant.

Bear in mind that magazines often print months in advance so don’t leave it too late.

Have a look in your area for free listings such as ‘What’s On guides’.  You can usually enter your details for free.

Send your press release, by email or by post to the editor of your chosen publication.  You can look online at the publication to get a list of editors.  Depending on the size there might be a ‘What’s On’ or ‘Diary’ editor - they’re best for events.  The press release should go to the Crafts Editor (if there is one) or possibly Women’s Editor (depending on who you’re targeting).  If there isn’t a choice, simply send to the News Editor.

If you’re sending a photo by email try to send one around 1MB in size.  This should be good enough for print but not so big that you block up their host server.

If there’s a particular publication you’re really keen to get in, you could follow up by sending a hard copy of your press release, photograph and something that will make your press release stand out.  If you’re a gallery, it might be an invitation to a private viewing.  If you’re a designer maker, it may be a tiny taste of whatever your craft is - it doesn’t have to be expensive, just eye-catching.

Don’t forget to use the Craft and Design Month logo on your press release as well as your own.  

If you get coverage, let us know.  You could send it to us by post or scan and email and we’ll try to add it to the website.

Good luck!

